The Official Newsletter of the Queensland Chapter of the Coca-Cola Collectors Club Inc.
Formed 16" February 1992. Celebrating 33 Years - 1992 to 2025.
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President’ s Report

| hope everyone is enjoying having the meetings at member’s houses. It's great to see a different
collection every meeting and | look forward to some more collections to come for the rest of the year.
Thanks Colin and Sam for opening your home for the May meeting.

Don’t forget there are many reasons to come along to the meeting. For Sale tables, Raffles, Show and
Tell, Members draws and last-minute Coke news and information. At the next meeting you might just
get a gift to take home. :

This year Bruce is working on the Christmas function and venue so if you have any
ideas please pass them on so we can all celebrate together. We already have some
big raffle items so I'm sure it will be a great event.

Keep Collecting
Martin Lindsey

The Queensland Chapter of the Coca-Cola Collectors Club Inc.
MEET.NG meets the Third Sunday of every second month.

(Dates may change due to Executive Committee availability*)
DETAL KS
. ™

Show and +ell

Share your items and stories at
23 March 2025* each meeting. Winners voted

every meeting with a chance to
18 May 2025 be overall champion at end of the
27 JU|y 2025* year.

21 September 2025
16 November 2025 Sellers table
30 November 2025 Xmas Party We have free tables available for

any members wishing to bring
along Coca-Cola items to sell or
trade.

@ Time Meeting time 09.00 for a 09.30

Address July Meeting: Raffle tickets

Francis McDonald’s House — Gold Coast

— Address to be emailed out prior to meeting Your .Chance to win great Coca-
Cola items to add to your

collection. Remember some cash.

Visitors and Guests are welcome to attend meetings.

The Queensland Chapter of the Coca-Cola Collectors Club Inc. is NOT sponsored
by the Coca-Cola Company. All Trademarks used with Permission. 1




To all Club Members who
are celebrating a Birthday,

Anniversary or happy event

[ 5 HAPPY CELEBRATION

we would like to wish you
well and congratulations
from us all.

[ 4

WMeeting Updates
WMay 2025

In appreciation for
opening their home

meeting, each host

The 2025 Queensland Chapter of the Coca-Cola Collectors
Club Inc.

President: Martin Lindsey
Vice President: Colin Knight
Secretary: Rhonda Woodhead
Treasurer: Allan Woodhead

Committee Members: Francess Lavenia, Robin Simpson,
Francis McDonald, Samantha Knight

The Quencher Editor: Samantha Knight

Chatter Editor: Francis McDonald

In polite society, we call our obsessions
hobbies.

- Stephen King.

We had the pleasure of visiting Colin and
Sam Knight for the May meeting. Everyone
enjoyed exploring Colin’s collection and a
light lunch. It was a great chance to relax and
catch up. We were pleased to have 12
members attend this month’s meeting, with
everyone enjoying the change of meeting
venue to enable seeing member’s collections.
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for the club Having trouble with

travel to a meeting.
Reach out to another
member, carpooling
may be an option.

will receive an
exclusive glass
etched with the
club logo.




Show and Tell

The entrants provided details behind
their pieces. Thanks to the entrants

WMay 2025 meeting theme
Something Coca-Cola you

can wear.

for sharing interesting parts of their

Entry 1:

Robin Simpson’s
entry was of a
Coca-Cola hat; a
promotion with the
hat free if you
brought a jug of
coke or related
beverage.

Francis McDonald’s
entry was a 2023
Coca-Cola jacket from
the store Factory, a
great bargain found
by Francis.

Entry 2:

Allan Woodhead’s
entry was a Coca-
Cola swimsuit and a
knee guard (1992
era), purchased in
an auction.

Entry 5:

Colin Knight’s
entry was a Coca-
Cola hat made
from the 1974 “It's
the real thing”
campaign
material.
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Entry 3:

Rhonda
Woodhead’s entry
was a set of Coca-
Cola elbow guards,
1992 era.

Martin Lindsey’s
entry was a Coca-
Cola top hat he
brought in Atlanta a
few years ago

May Winner’s

1%t Place:

Martin Lindsey
2" Place:

Colin Knight
3" Place:

Francis McDonald

No extra points were
awarded for modelling
the show and tell items.

NOTE

July WMeeting
Thewme

Coca-Cola
Sports item.




Raffle and Members Draw Winners

May’s meeting Raffle and Members Draw* prize
winners were:

Coke/Sydney Kings Jacket — Danny Parsons
Large Coke bottle lid clock — Colin Knight

Coke Bottles & polar bear head — Francis
McDonald

2 Coca-Cola prints — Robin Simpson

Coke mouse pad and pen* — Rhonda Woodhead

'BY‘IVI@IVI@ collectors Come to the July meeting to receive a free gift.

together

We would like to thank the Peter Hall
for his generous donation to the club
of Coca-Cola towels, shirts, a bucket
hat and 2017 Convention Coaster.
Peter was a long-standing member of
the club and we appreciate his
continued support of the club.

The QCCCCC has 46 registered
members

The Club’s generic email is:
qldcokeclub@gmail.com

There are 126 days until the

Plain Bringing collectors together coolers will be Coke Convention
PLEASE available to purchase at the next meeting or
order now (see below) to get your own The QCCCCC Facebook page
personalised cooler (note change to postage has 346 members
from last newsletter). \_ _/
INTERESTING FACT

‘ R.i‘cttjreA, 7

Club Drink Coolers pmu
for sale G

Special Edition Qld
Coke Club Drink Coolers P?yment can be made via
Direct Debit:
Account name: The :
Queensland Chapter of the =
$12 each plus $3 postage (Picture A) Coca-Cola Collectors Club. = BESA™ ;=) RS
OR BSB: 034 676 together
Personalise with your name Account Number: 294016 ’ L
Reference: Surname Cooler

Plain Bringing collectors together cooler

$15 each plus $3 postage (Picture B)
Please email gldcokeclub@gmail.com the name you want on the cooler

4
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\ The Qld Chapter of the Coca-Cola Collector Club Inc.

_ Christmas yo-yos are still available to buy.

AVA“.ABIE 2024 yo-yo’s cost $30 each plus postage (pictured)

]

2023 yo-yo’s cost $50 each plus postage.

Payment can be made via Direct Debit:

TED
Account name: The Queensland Chapter of the Coca-Cola Collectors Club. @c_}_
—LMIB LR\
BSB: 034 676 LIMITED STOCK
S TOCK

GETIN
Account Number: 294016 (’W‘*
W QUICK

Reference: Surname yo-yo (add year)

The Collectors Motto

| R?s'cm: The 16" Australian Convention proudly i, It isn’t actually
W& hosted by the NSW Coca-Cola Club DASS T0 GO HOARDING

if your stuff
isreally

COOL
"fﬁ_&‘w\
*‘

Enquiries: » h

Anne Graham — 0408201031 Location: Queanbeyan, NSW
snowyanabel@bigpond.com

| WINAPREMIUM A
WEBER" BB() PACKAGE

Member Andrew Simpson shared pictures of

the Weber BBQ he won in a Flybuys, Coles BUY ANY

and Coca-Cola promotion. The question is, ~Q 82
will he be happily barbequing or is it straight SCAN  WIN

to the Coke room. i

Coca-Cola in Australia is primarily

sweetened with cane sugar, unlike in the

United States where it is sweetened with

high-fructose corn syrup. This difference in

sweetener is a key factor contributing to the

taste difference between the Australian and e

American versions of Coca-Cola. High- : In 1994. When going through childhood
fructose corn syrup is not commonly used g:;‘_’nga I;g;r;o;.a i LR ICICE E 2L
in Australia, it is used extensively overseas

in products such as soft drinks, and it may Coca-Cola Yo-yos and some empty bottles.
be present in imported items.

Coke Black Executive yo-yo but it changes as
my collection gets bigger.

KVIOW SR |VI+GI"GS‘|’Gd i Yo-yo’s, Australian bottles, miniature bottles,
jOiV]iVI@? lights and more

; 5l Twvite them o a VV\@G’HV]@ Classic Coca-Cola

—_
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Have some Coca-Cola history you would
like to share, about the product or the
club. Email it to The Quencher at
gldcokeclub@gmail.com

H)H: Cardily

IT°"S HERE!

SUMMER 2011 }

As you know, the “Share a Coke" campaign originated in Australia and was first launched in 2011. But did you know
the campaign was in response to a decade word-wide decline in Coca-Cola sales. This was thought to be due to
teenagers and young adults not drinking Coca-Cola as the brand was seen as being “out dated” and more suited to
older generations. This was most apparent in Australia where statistics in 2010 indicated that half of Australia’s young
population had never tried Coca-Cola. The Australian Coca-Cola team started brainstorming ideas to connect Teens
with Coke. They realised that this age group was now living in a digital age and that through marketing and social
media there was a massive opportunity to reconnect this generation with Coke by getting them to “Share a Coke” with
their friends. The campaign was marketed via print, TV, social media, famous influencers and billboards, even giving
people the chance to text their name to Coca-Cola who would display their name on the billboards in real time. By
changing the labels on every single Coke product, adding the 150 most popular Australian names (which accounted
for 42% of the Australian population) they got these millennials excited about finding their name on a Coke product
and sharing this on social media with their friends. They also set up 18 kiosks in shopping centres across Australia
where people could custom print their name on cans, thus ensuring everyone could have their name on a Coke. The
campaign was a huge success, in less than a year they saw a 7% increase in consumption among millennials with
250 million Coke products sold (averaging 10 per person), their online presence saw 500,000 plus photos shared on
social media with the hashtag “Share a coke”, 76,000 being the Coca-Cola billboards. There Facebook page and
website saw a significant increase in traffic. What started in Australia became a global phenomenon spreading to over
80 countries. In 2025, Coca-Cola is revamping its "Share a Coke" campaign in Australia to engage a new generation
of consumers and highlight the importance of social connections. It is offering personalized cans and bottles with up
to 200 names and nicknames and will include more than 120 countries around the world.

Share a COK with

Personalise

your
here

Club History

The first newsletter for the club was published in 1992 and was
called The Queensland Coca-Cola Memorabilia Collectors Club
newsletter. By the 9th edition it had its forever name of The
Quencher following calls to its members for a new name.

Between 1992 and 2012 there were 11 different editors, these included Wayne Lawson, Helen Morris,
Val McCallum, Carol Lindsey, Majella Ney, Gail Fullick, Vicki McCallum, Col Mullins, Lyn Kraudelt,
Francis McDonald and Martin Lindsay, bringing Coca-Cola and club news to all members. It appears
the newsletter took a hiatus in 2013 before being brought back to life by Col Mullins, who in an
impressive 10-year reign as editor produced a colourful and informative newsletter for all club
members. The club is in the process of collating the 33 years of newsletters, if you have older
newsletters that you are willing to share a copy of for our club history, please email
aldcokeclub@gamail.com to let us know and we will be in touch.
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Helps us spread the news regarding
what’s new. If you hear, see or
experience any new Coca-Cola
related products or news, please
share so we can all enjoy.

Email it to The Quencher at

gldcokeclub@gmail.com or let

Francis McDonald know for the

Chatter fmcd1@optusnet.com.au

WV, H Il | Coca-Cola has 2 promotions running at :
) L b &\ ik - :
present. .
WIN | Coke

a Coca-Cola branded

Cooler Bag * To win a Coca-Cola branded cooler bag, you

: purchase 2 x 600ml Coca-Cola productsin 1 : &W‘N
.

: transaction or add any Coca-Cola drink to your :

: meal at any participating venue displaying the
signs to receive a game card. Scratch to see

: if you have won. Promotion running while

= stocks last.

: The share a Coke and win promotion . B 2

: commenced 1 April 2025 and ends 1 June -

: 2025. Purchase any 2 Coca-Cola products for : EEEEOTEIET =R
the chance to win the major prize of $5,500 S L
EFTPOS card or instant win EFTPOS cards
valued between $60 and $400.

Customise your Coca-Cola

There are almost 200 names available across various
sized bottles and cans of Coca-Cola including Classic,
Diet and Zero Sugar. CAN'T FIND YOURS?

Want your own personalised Coke can. Visit the Coca-
Cola website to find your local pop-up Share a Coke
activation station and get your name on a can now.

DIRECTIONS

1) Add Coca-Cola and sugar in saucepan over medium
heat until gently boiling. Continue until mixture has
become thickened and syrupy (reduced to about 1/3
cup).

2) Stir in sweetened condensed milk and bring back to
gentle boil, then remove from heat.

3) Pour hot mixture into heat proof bowl with chocolate
chips, butter, vanilla and 1 cup of walnuts. Stir until
chocolate is melted and everything combined.

4) Spread fudge into lined tin (approx. 8x8cm) and top
with remaining walnuts.

5) Refrigerate for at least 2 hours to set before slicing.

Coca-Cola Fudge

% cup Coca-Cola

3 tablespoons white sugar
1 tin (395g) sweetened
condensed milk

3 cups chocolate chips

5 tablespoons butter

1 teaspoon vanilla
113 cups walnuts (chopped)

SERVES: 36 NNy
B - Taste tested and Source: ww.mamalovesfood.com/coca-cola-fudge/
member approved
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ANTIQUES , JUNE Saturday 7th, Sunday 8th — Morayfield Sports & Events Centre
Saturday 21st, Sunday 22nd — Esk Civic Centre — 35 Esk Hampton Road, Esk QLD 4312

FAIR Saturday 28th, Sunday 29th — Eagleby Distillery Road Markets — 124 Distillery Road, Eagleby QLD 4207
P | JULY Saturday 12th, Sunday 13th — Toowoomba Showgrounds — Glenvale Rd, Glenvale QLD 4350
| Saturday 26th — Ipswich Showgrounds — 81 Warwick Road Ipswich Qld 4305

v

| The date for the 2025 || TRAVELLING?

Christmas Party is Have you travelled this year

SAVE THE , Sunday 30*" or planning on travelling?
D AT E - \‘ November 2025 Don't forget to share any

__ Coca-Cola related stories,

e More information to adventures, products or
> come. things you saw.
o

Club news and ivformation

Resources

The Quencher — the newsletter is sent out to all

Club members following the meeting.

Next meeting — 27 July 2025 . .
Chatter — all members receive the Chatter email

from the Chatter Editor Francis McDonald.

Facebook page - The Queensland Chapter of the
coca cola collectors club.

Use QR code EI'

Email — gldcokeclub@gmail.com

The Quencher is compiled using information from various sources,
with the aim of providing accurate, factual, and engaging content for
all members. We apologise for any errors you may come across and
encourage you to email any corrections or suggestions to the
newsletter editor at gldcokeclub@gmail.com
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